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What we did

01
In Depth Interviews

To inform the design of 

the survey we interviewed 

5 people doing a variety 

of roles in PSB

journalism in the UK 

02
Survey

ꟷ 12-15 minute online survey of 

people that work in UK public 

service journalism

ꟷ 80 people completed the survey 

from October 2025 to January 

2026

ꟷ A variety of news organisations, 

newsroom roles and desks are 

represented in the research 

Reminder of

WHY
To shine a light on 

what inspires and blocks 

covering climate and 

environment stories.
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80 colleagues across 5 UK public service newsrooms responded to our survey

Roles

Reporters, producers, editors and more

Desks

People from all subject areas took part – 

only 24 people had specific 

climate/environment specialism

Organisations

Majority of respondents are from the 

BBC but Sky, ITV, Channel 4 and 

Channel 5 are included

Experience

Majority of respondents have over 7 

years of experience

© Kantar 2026 | 4



THE 
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More than 8 in 10 

people working in 

newsrooms say 

climate change is 

important and 

urgent, but 7 in 10 

think there is not 

enough climate 

reporting. 

40% feel getting 

climate stories 

commissioned is 

more of a fight now 

than 5 years ago.

Newsrooms rank 

climate and the 

environment as 

more urgent to 

cover than 

international 

conflicts.

74% of people 

working in 

newsrooms think 

all desks should 

cover more climate 

stories.

89% say climate 

reporting needs a 

new approach.

64% think climate 

reporting is not 

meeting audience 

needs.

8 in 10 people 

working in 

newsrooms say 

climate reporting 

needs to be 

integrated into their 

role.

Only 5 out of 100 

people working in 

newsrooms think 

climate reporting is 

fine the way it is. 
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Improving Climate Change reporting

Do you think there is a need for changes in Climate Change reporting?

What would help increase the prominence, frequency, or effectiveness 

of climate change reporting in your news organisation?

Theme Description

Leadership & Prioritisation
Need for stronger editorial direction and institutional 
support for climate coverage.

Audience Engagement
Emphasis on relevance, public interest data, and relatable 
framing for audiences.

Training & Expertise
Improved climate literacy, data interpretation, 
and topic understanding among staff.

Resources & Funding
Financial and staffing support required for robust 
climate storytelling.

Storytelling & Creativity
More compelling visuals, narratives, and solutions-
focused approaches.

Linking to Other Beats
Integrating climate coverage with political, economic, 
and global news.

Balance & Tone
Ensuring reporting avoids bias, fatigue, or overly 
negative framing.

Data & Localisation
Need for accessible, localised data to support 
meaningful audience understanding.

© Kantar 2026 | 8
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Q025: Do you think there is a need for changes in Climate Change reporting?

N= 80 respondents

Yes, it needs 
significant new 
approaches to 

engage 
audiences

45%

Needs some 
new approaches 

to engage 
audiences

44%

No, it's fine 
the way it is

5%

Don't know

6%
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Impact of Climate Change – personal view

Source: Kantar Newsroom Survey 2025

Q007: Speaking from a personal perspective, how would you assess the impact that climate change is 

having? N= 80 respondents

Speaking from a personal perspective, how would you assess the impact that climate change is having?

1%
1%

3% 4% 9% 16% 35% 31%

1 2 3 4 5 6 7 8 9 10

On the WORLD

1% 4% 5% 1% 8% 38% 20% 14% 10%On the UK

3% 3% 4% 6% 4% 24% 31% 16% 5% 5%On THEM

Very big impactVery little impact

© Kantar 2026 | 9
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Importance of Climate Change reporting – professional view 

Source: Kantar Newsroom Survey 2025

Q009: As a person working for a news organisation, how would you generally characterise / 

rate climate change as a topic? 

N= 80 respondents

How would you generally characterise / rate climate change as a topic?....

1% 1% 8% 3% 16% 26% 45%

1 2 3 4 5 6 7

Important

Urgent

Interesting

ExtremelyNot at all

1% 3% 6% 6% 15% 28% 41%

3% 8% 14% 6% 29% 20% 21%

© Kantar 2026 | 10



4.78cm

0 cm

6.35 cm

15.93cm 15.93 cm

Content Bottom

Content Top

Left Margin Right Margin

Middle 

0cm

0.26cm 0.26cm

8.33cm

Title Top

7.54 cm

Image Bottom

1 The cost of living

2 The economy

3 Climate change and the environment

4 The NHS

5 International conflict

6 Immigration

7 EU exit

8 Housing

9 Crime

10 Education

11 Employment

12 Industrial action

1 The cost of living

2 The economy

3 Climate change and the environment

4 The NHS

5 International conflict

6 Immigration

7 Housing

8 Education

9 Employment

10 EU exit

11 Crime

12 Industrial action

Urgency of covering Climate Change in relation to other issues

What are the topics that are most urgent to cover?

Rank order based on mean scores

28%

19%

18%

10%

9%

6%

4%

3%

1%

1%

1%

1%

Ranked based on #1 (% who chose this topic)

Source: Kantar Newsroom Survey 2025

Q010: What are the topics that are most urgent to cover?

N= 80 respondents
© Kantar 2026 | 11
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5% 15% 30% 13% 24% 10% 4%

8% 21% 28% 16% 18% 6% 4%

Quantity and quality of coverage

How well do you think your news organisation covers climate change?

Source: Kantar Newsroom Survey 2025

Q011: How well do you think your news organisation covers climate 

change?
N= 80 respondents

5% 25% 24% 13% 19% 13% 3%

Don't give Full Context Give full context 

Not made relevant Made relevant 

Not enough prominence Enough prominence 

© Kantar 2026 | 12

13% 29% 29% 11% 11% 5% 3%

1 2 3 4 5 6 7Not enough Climate Stories Too many Climate stories 
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Detailed opinions about coverage

How strongly do you Agree/Disagree with the following statements?

Source: Kantar Newsroom Survey 2025

Q012: How strongly do you Agree/Disagree with the following statements?

N= 80 respondents

8% 4%
11%

3% 1%

56%

16%

43%

9%
5%

19%

24%

21%

15%

11%

15%

35%

25%

48%

35%

3%

21%
26%

48%

Climate change reporting
in my news organisation

is fully serving
audience needs

It feels like climate change
reporting in my news

organisation is given less
focus now than it was

in 2021 (Glasgow COP

In my news organisation
every journalist understands

how climate change
impacts their beat

I believe every desk
should cover more climate

stories e.g. business
or health desk

Public Service Broadcasters
should educate the public

about climate change

Strongly agree

Agree

Neutral

Disagree

Strongly disagree

© Kantar 2026 | 13
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Audience needs

How strongly do you Agree/Disagree with the following statements about UK news audiences?

Source: Kantar Newsroom Survey 2025

Q013: How strongly do you Agree/Disagree with the following statements about UK news audiences?

N= 80 respondents

4% 1% 1% 3% 3% 4%

29%

8% 6% 4% 1% 4%

35%

26%

10% 10%
8%

11%

33%

49%

61%

49%
51%

63%

16%
21%

35% 38%

19%

Audiences want
to see more

climate reporting

Audiences prefer climate
reporting that combats

misinformation

Audiences find
most climate reporting

depressing

Audiences prefer climate
reporting that offers hope
or solutions to the crisis

Audiences prefer
climate reporting that is

relevant to their lives

Audiences want climate
reporting that holds the

powerful to account

Strongly agree

Agree

Neutral

Disagree

Strongly disagree

© Kantar 2026 | 14
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Sources of audience insights

Which, if any, of the following do you use to understand what 

your audience wants from climate reporting?

Source: Kantar Newsroom Survey 2025

Q014: Which, if any, of the following do you use to 

understand what your audience wants from climate reporting?

N= 80 respondents

64%

60%

51%

44%

40%

33%

29%

18%

5%

1%

4%

Story engagement/performance data

Journalistic instinct

Audience feedback

Internal audience insights

Social media trends

Academic research

Public surveys

Print media / newspapers

We have limited data on audience
needs on climate change

None of the above

Other, please write what you use in the box

© Kantar 2026 | 15
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1
Extreme weather e.g. heat waves or natural 

disasters or forest fires

2 A story with great pictures

3 International conferences e.g. UN COP

4
Scientific announcements e.g. climate change 

committee or environmental scientists

5 Debate around net zero

6 Personal passion/interest of staff

7 Direction from senior leadership

8 Climate change demonstrations/activist action

9
Renewable energy / business / industry 

announcements

10 Newspaper headlines

11 Government announcements e.g. The Budget

Triggers of climate change stories

Rank order based on mean scores Ranked based on #1 (%)

Source: Kantar Newsroom Survey 2025

Q015: What are the most likely triggers for climate coverage in your news organisation?

N= 80 respondents

1
Extreme weather e.g. heat waves or natural 

disasters or forest fires

2 International conferences e.g. UN COP

3
Scientific announcements e.g. climate change 

committee or environmental scientists

4 A story with great pictures

5 Government announcements e.g. The Budget

6 Debate around net zero

7
Renewable energy / business / industry 

announcements

8 Personal passion/interest of staff

9 Climate change demonstrations/activist action

10 Direction from senior leadership

11 Newspaper headlines

56%

11%

9%

9%

8%

1%

1%

1%

1%

1%

-

What are the most likely triggers for climate coverage in your news organisation?

© Kantar 2026 | 16
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81%

65%

46%

41%

31%

29%

28%

25%

19%

19%

8%

5%

11%

News agenda / running order too busy

Climate stories often don’t have timely news peg

Not a priority of leadership vs other stories

Belief that it disengages audiences

Concern climate journalism will be
perceived as activism

Climate desks are siloed from other areas

Lack of newsgathering resources

Lacking confidence/understanding/ training

Politicisation of climate change
makes it reputationally risky

Not enough time to add a climate angle

Competitive culture of journalists leads
to lack of collaboration

Pitching climate stories isn’t good for career ambitions

Other, please write what prevents coverage in the box

Barriers of climate change stories

What prevents more climate change coverage in your news organisation?

Source: Kantar Newsroom Survey 2025

Q017: What prevents more climate change coverage in your news organisation?

N= 80 respondents
© Kantar 2026 | 17

The climate related stories the team publish 

often don't reach a big enough audience, in my 

view because they are pitching the wrong type 

of stories.

International conflicts and security-related stories 

will always get more priority though the climate 

angle is increasingly being highlighted in top 

stories as well.

Hard to keep telling the same stories based on 

'worst ever' scientific milestones in new ways.

Failure to link it to existing stories 

e.g. Iran and drought

The way sometimes climate stories are presented 

i.e. not enough thought about pictures or how to 
make it engaging to audiences
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46%

39%

36%

31%

28%

24%

16%

24%

Audience insights

Better support from newsroom science journalism teams

Better support from newsroom data journalism teams

Budget

Relevant and accurate imagery/video

Training

Access to credible external experts

Other, please write what resources in the box...

Resources needed for more effective climate coverage 

What resources are most needed for more effective climate coverage in your news organisation?

Source: Kantar Newsroom Survey 2025

Q021: What resources are most needed for more effective climate coverage in your news organisation?

N= 80 respondents

Needs to discuss the politics around climate 

change - what really causes it and its links to 

capitalism (and, conversely, the argument from the 

"other side" too, we need to be unbiased). More 

toothless "recycle more!" articles will not engage 

anyone.

© Kantar 2026 | 18

It's not resources. It's the priorities of newsroom 

leadership.

More resources to cover climate stories especially 

when there is stiff competition with international 

conflicts and security stories.

Enough reporters and producers.

A more objective view - less evangelical about 

e.g. heat pumps/net zero.

Public interest. 



4.78cm

0 cm

6.35 cm

15.93cm 15.93 cm

Content Bottom

Content Top

Left Margin Right Margin

Middle 

0cm

0.26cm 0.26cm

8.33cm

Title Top

7.54 cm

Image Bottom

5%

16%

65%

14%

Strongly agree

Agree

Disagree

Strongly disagree

Climate Change within the individual’s role

How strongly do you Agree / 

Disagree with the following 

statement?

Need to integrate climate 

change into current roleIf I was allowed to discuss the real issues and 

problems (deeply rooted in political agendas) 

rather than write fluff pieces.

Courage from the leadership to face the 

reputational risk.

Less emphasis or concern for populism / ratings 

(and more investigative journalism; plus some 

inspiring stories from around the world on the 

solutions; more prominence for science-

environment-climate on news).

Source: Kantar Newsroom Survey 2025

Q022: How strongly do you Agree/Disagree with the following statement?

 Q023: What would encourage you to pitch or include more climate change stories?

N= 80 respondents

53%

53%

53%

45%

35%

35%

15%

15%

13%

10%

Evidence of what kind of climate
reporting audiences want

Ideas to tell the story in a new way

Stories more relevant
to a British audience

Strategic direction from leadership

Tools to counter misinformation
and disinformation

Collaboration across reporting
areas/desks

More support from internal
climate change specialists

If it helped me progress my career

Training or mentoring
so I feel more confident

Other, please write what would
encourage you in the box

© Kantar 2026 | 19

Evidence of a specific investigative angle that 

made it appropriate for my kind of film making i.e. a 

major insider scandal malfeasance by individuals 

or companies

What would encourage you to pitch or 

include more climate change stories?
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Emotional impact of climate change reporting 

How strongly do you Agree/Disagree with the following statements?

Source: Kantar Newsroom Survey 2025

Q024: How strongly do you Agree/Disagree with the following statements?

N= 80 respondents

11% 10% 3% 4%
6%

33%
45%

33%
25%

34%

29%

24%

26%
31%

38%

26% 15%

26% 25%

15%

1% 6%
13% 15%

8%

I feel too busy to
pitch climate stories

or angles

I feel worried about being
labelled as an activist
for wanting to do more

climate reporting

I feel disillusioned by the
lack of interest from

newsroom leadership
in climate reporting

Getting climate stories
commissioned is more

of a fight now than
5 years ago

I would pitch more climate
stories but too many get

knocked back, which can affect
my professional confidence

Strongly agree

Agree

Neutral

Disagree

Strongly disagree

© Kantar 2026 | 20
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Thank you
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